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saddlery

Innovations. Changes. Improve-
ments. New features and functional-
ity are things we in the roping world 

experience almost daily. From hand 
cranking car windows, (something 
most kids have never seen,) to the 
iPhone, (something most kids think is 
just a normal part of life,), innovations 
make the things we use better and 
more practical. 

The same is true in the Western 
industry with items that have been 
around since cowboyin’ began and 
even before. Ropes are one of the sta-
ple items for many equine enthusiasts 
and are products that remain true to 
their roots in some ways, while being 

the benefi ciary of different innovations 
through the years. From the earliest 
days, using rawhide, then grass, then 
nylon, changes have come to the rop-
ing world to make these products bet-
ter, more reliable and easy to use. 

Ropes are a commodity product 
for the roping enthusiast. Like bread 
and milk at a grocery store, ropes are 
items that bring your customer back to 
your store, often giving you more op-
portunity to add on sales. As a retailer, 
it is important to have someone on 
staff with a good working knowledge of 
ropes who can explain the features and 
innovations of the various manufac-
turers. You can bring in good add-on 

products like gloves and 
roping dummies and cre-
ate sales throughout the 
year, whether the roping 
is with live steers in the 
arena or practicing on the 
dummy in the barn.
In the following inter-
view, Craig Bray, chief 
operating offi cer with 
Equibrand, talks about 
the innovations he has 
seen in recent years.

TnT: How has the rope 
making process changed in 
recent years?
CB: The process is still 
pretty similar and primar-
ily remains a manual pro-
cess.  One of the changes 
has been moving to 
machine-made ropes. Sev-
eral years ago, ropes were 
made in a continuous roll 
and were often solar aged 
up to six months before 
using them.  Today, we 
use machines in much of 
the spinning process and 
you can practically build 
one, wax it and use it the 
next day. 

Swinging a New Loop
By Jeff Jones, regional manager, 
National Roper’s Supply

A colorful and plentiful supply of ropes are always kept 
in reserve in the warehouse at David’s Western Store/
National Roper’s Supply in Decatur, Texas.
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