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SPOGA On the Grow
I N D U S T R Y  I N  F O C U S

All that’s necessary to comprehend
the international scope of the Interna-
tional Equestrian Sports Center at the
SPOGA trade show in Cologne is to
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By Paul Wahl, Editor

Massimo featured this saddle, built
with a removable cantle that allows
it to be used by a child or an adult.

listen carefully. Dozens of languages
ring out across the busy halls at Koeln-
messe.

Italian. Chinese. French. German.
Even some English.

This annual trade show attracted 369
exhibitors this year, up considerably
from last year. About 100 came from
the host country of Germany and the
remainder from countries across the
globe.

Participation from China has in-
creased in recent years, and exhibitors
from India and Pakistan continue to
view SPOGA as vital for their busi-
ness operations.

Only a handful of American com-
panies exhibit at SPOGA, but the num-
ber appears to be growing. Among the
brands common to market-goers in the
United States also appearing at SPOGA
were JT International, Red River Cloth-
ing, Horseware Ireland and JPC Eques-
trian. Other American companies’ prod-
ucts were represented by distributors


